


Alaska is a company leader in the leather industry since 1968 and is located in Italy in 
the Tuscany region, one of the major industrial processing centers for leather in Italy 
characterized by craftsmanship, strong historical background, and high level of quality.

Over the years, the tannery has changed the type of leather produced following the 
market requirements and the customers’ needs, trying to give them a complete research 
and development service together with innovative ideas in the field. 
In the beginning, the tannery produced only vegetable buffaloes for footwear, and over 
the years they swapped the production into calves and cows for the Premium and 
Luxury footwear and leather goods market.

All these changes have been however done keeping the same mentality that Alaska 
had and still has today that is maintaining a high level of quality for all the articles 
produced. This is possible thanks to a Team of highly specialized people that have 
grown over the years and that is constantly looking for new ideas and new materials.

Conceria Alaska



Over the last 10 years, there has been a request from most of the Footwear Brands, 
to cooperate with efficient tanneries with stronger attention to certification For this 
reason, we decided to start a process in 2018 to be able to respond to the needs that 
its customers had.

The tannery is certificated by LWG since 2018 and in 2021 it’s one of the founding 
members of the Sustainable Leather Foundation with a goal to provide a transparent 
approach, inclusive, and holistic to sustainability for the leather supply chain.

This for us was not enough and we wanted to go further so in 2021 the tannery changed 
its legal company statute and became the first tannery to be Società Benefit.
This means that we embraced sustainability in our mission and every year together 
with a financial report, we have to present an impact report.

Benefit companies are for-profit corporate entities that aim to balance out their profit-
making purposes with the objectives of transparency, sustainability, and the mission of 
having a positive impact on the environment.
Benefit companies shall operate in a responsible, sustainable, and transparent manner 
vis-à-vis individuals, communities, territories and the environment, cultural and social 
heritage, entities and associations as well as all other stakeholders
As of today, Alaska is part of a group of around 950 companies, the only one as Tannery.

All the actions we are doing aimed at digital and sustainability are part of a path that we 
have decided to undertake for a few years, but this is not at the expense of the quality 
and craftsmanship of our product that has always distinguished us over the years.

Alaska tannery wants to be different from other tanneries, through its products and 
the raw materials used, managing to have industrial productions with an artisanal 
character.

How is possible to maintain high standards?



In recent years, in order to meet the continuous demands that arise in the fashion 
industry, the Premier and Luxury footwear and leather goods brands have increased 
the demand for leathers for the production of their products. This constant demand 
meant that the tanneries adapted to certain standards of leather available with fast 
shipment.

As you can guess, the industrialization of production processes and the required 
production speeds can be factors that go against the trend of craftsmanship of the 
product and its quality. 

Tannery Alaska has always tried to characterize its production by expressing the 
concept of Made in Italy in all its facets. Leather needs care, work, and touch that the 
skilled hands of the artisans can transform to create an object that then becomes 
unique. The processing of leather is a long and laborious process, it requires well-
defined timing and expert hands, and quality materials in order to create a product of 
excellence.

Craftsmanship is understood as quality, product identity, and originality.

How to combine the need for industrial 
production with the need to give power 

and identity to one’s products?



Man/woman footwear
Leathers with different types of classic and elegant finish suitable for classic shoes 
and boots. In addition to this, Alaska has developed a collection of sneaker leathers 
for both men and women soft and with an aniline finish suitable for a young and sporty 
sneaker. Each item has its own color chart with the seasonal colors proposed and 
where the tannery has leathers available to make the first prototypes.

Leather goods
Soft items with a classic finish that give value to the leather without obscuring its 
unique characteristics. All the articles developed have a great Tuscan characteristic 
as they meet the demands of fashion brands and above all luxury. From rigid and firm 
leathers for a more classic bag up to soft aniline nappa suitable for any type of bag or 
accessory.

What kind of leather is currently 
produced?

The materials Alaska produces are divided into 3 different categories based on the 
market requirements:

1) Half calves sizes 18-24 that are representing around 60% of Alaska production are 
from USA and Europe. In this material, the production is focused on articles for footwear 
and small leather goods, with excellent competition between quality and price.

2) Whole calves sizes 16-20 and 16-24
This type of leather is mainly aimed at the medium-high range, a type that has allowed 
Alaska to stand out from the crowd being a type of nice leather and has given the 
opportunity to start collaborating with new luxury companies.

3) Half calves size 16/20
This a type of leather that supports whole calves therefore medium-high where we 
make a small quantity in proportion to the others but where they are more suitable in 
comparison to whole calves as we have higher thicknesses, more suitable for men’s 
shoes.

What is the type of raw material used?



Alaska cannot be classified as a large company in terms of the number of employees, 
it still retains a dimension that is still “family” but has undergone an industrial evolution 
over the years in order to adapt production to global brands with the need for efficient 
service, speed and consistency in quality.

Alaska is dedicated to 100% customers. For Alaska anything can be adjusted to the 
Customer’s needs, the minimums order quantities required are low and customizations 
are possible, we do not have a standard beyond which we do not go but we always try 
to give the right product for the customer’s request.

Why choose Conceria Alaska?
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For two years we have been working on measuring and reducing the environmental 
impact of our processes and our productions on the planet.

What Alaska is for the future?

100%  Renewable energy

Impact measurement

Leather  t raceabi l i ty

Supply chain transparency

Digital  order ing platform

Reforestat ion program

Regenerat ive pract ice

In 2021 we launched a program called Alaska 2030 
which works on:



https://calendly.com/andrea-brandellero/italy-leather

Want to know more?


