


The next generation needs to find a planet more protected and cleaner than it is now, 
this is the starting point.

All the different decisions that we make must have a specific object and we must 
have it always in mind in all the different actions that we do in our personal lives and 
in our business.

By 2022, the population will reach 8 billions people, and as written by the United 
Nations in their research, within 2050 it will reach 10 billions.

More and more the planet will depend on the actions that we will do and, if we will be 
able to find a balance between #people and #nature will be the turning point but if we 
are not able to find it there is no future for our planet.

One of the most urgent actions to take is to reduce global warming which continues 
to increase, greenhouse gas emissions are currently 50% higher than 1990 levels, 
and are projected to increase by 45% by 2030 unless those immediate enforcement 
actions are not implemented.

As described in point 13 of the SDGs: 

‘’ Climate change is a phenomenon that afflicts all the countries and people of the 
world. Global warming continues to increase, greenhouse gas emissions are currently 
50% higher than 1990 levels and are projected to increase by 45% by 2030 unless 
immediate enforcement action is taken. The consequences on the planet are direct, 
causing ocean warming, sea-level rise, melting of polar glaciers, and extreme weather 
phenomena, such as fires, desertification, drought, earthquakes, floods, and tsunamis. 
These phenomena also impact the population, destroying crops, making access to 
water difficult, causing disease, and preventing real social and economic progress. The 
consequences of climate change can be irreversible if urgent measures are not taken. 
SDG 13 intends to introduce climate change as a primary issue on the political agenda, 
in the strategies and programs of national and regional governments, businesses, 
and civil society, improving the response to the problems generated, such as natural 
disasters and encouraging education and awareness of the entire population. ‘’

What do we leave to the future generations? What are the consequences?



Today is fundamental to know which direction every single Fashion Stakeholder 
from Brand, and leather producers (Tanneries), wants to follow and which game they 
want to play, to be able to reduce the impact their production process has on the 
environment from now to the coming years.

We often hear words like sustainability, environment friendly, 100% traceability, zero 
Emission claim, animal welfare, regenerative practice, metaverse, and so on but what 
is really workable and what is not? What is true and what is not? How long do we 
need to develop a program? What’s the data behind it? Are we sure we are in the right 
direction? and even more important, how can we communicate to the consumer all 
these complex activities without the risk of greenwashing?

‘’Driven by tightening regulations, pressure from investors, and shifting customer 
preferences, Brands are striving to reduce the burden of their activities on the planet. 
This quest for sustainability requires action on many fronts, with changes to supply 
networks, manufacturing processes, and business models. Companies are also 
rethinking how their products are designed, engineered, and used, looking for ways to 
meet performance and quality requirements while using fewer resources across the 
full life cycle of everything they make.’’

The McKinsey State of Fashion 2022 report shows that:

HOW TO CONNECT THE DOTS?

We must take action

In many cases starting a change it’s very difficult because it required a lot of effort, 
time, investment, people, technical & digital skills, knowledge, experience, application, 
patience, failure, luck….

HOW TO DO THAT?

Footwear & accessories, leather, 
sustainability, consumers: 



Leath3r cancels all this phase and provides a product/service ready to be used that 
includes all these characteristics and connects Fashion Brands, supply chains, and 
tanneries under one unique channel and helps them to communicate to the consumers 
all the sustainable initiatives and actions they are daily doing in their production process. 
Our goal is to create value for those footwear and handbag brands that want to adopt 
sustainability not only as a marketing theme but instead in an operational way.

In the leather industry, it has always been complex to communicate the leather value 
without having the risk of greenwashing, and for this reason, Leath3R helps Brands to:

• Create a framework that you can adopt to define a sustainable footwear production 
(LWG & SLF Certifications, 100% Renewable Energy, Plastic-free, recycled packaging, 
water reduction process, ethical & social commitments).

• Have measurable and reliable data on your supply chain visible in a transparent 
way through a digital platform ( all the data are provided digitally and are visible to all 
stakeholders ).

• Have traceability of every single skin through a QR code that is applied on every 
single hide ( every single skin has a QR code that contains different information from 
the slaughterhouse details to the shoe factory that produces the final product).

• Compensate the leather transportation CO2 emission with a reforestation program

• Communicate all this story by a Digital ID on your product. We provide you a Digital 
ID that contains the story and production process of that single product by sharing 
in a transparent way all the different stakeholder activities with their documentation, 
certifications, characteristics, and data validated in a blockchain.

‘’Sustainability is not philanthropy, it is a business imperative!’’

That’s why Alaska2030 decided 
to adopt the protocol Leath3r

Sustainability through 
Traceability and Transparency



Our reforestation program aims to create sustainable ecosystems and allow thousands 
of farmers to meet the initial costs of planting new trees, guaranteeing food sovereignty 
and income opportunities over time.

For this reason, we can therefore divide 4 main areas of benefit:
• Biodiversity: by planting trees we repopulate the forests
• Social: Local communities where the trees are planted receive training and financial support
• Food poverty: the fruits of the trees are left to local communities, guaranteeing them food sovereignty.
• Environment: the trees planted absorb carbon dioxide by emitting oxygen

Articles: 10 articles with different textures and finish

Colors: more than 300 colors involved

Quantity produced in the first 6 months: 300000 sqft

Brands involved: 5

Retails with our product: Over 250

Number of Footwear produced by brands: 120000 pairs

Trees planted: 400

Trees Area: South America & Africa

is it enough to plant trees just to 
neutralize the CO2 emissions caused by 

transportation?
What have we done until now?

BRANDS THAT ALREADY BELIEVE IN LEATH3R PROTOCOL:

If you want to receive more information about this project and protocol you are 
free to fix a 30 minutes personalized call at the below link:

https://calendly.com/andrea-brandellero/sustainable-leather

Footwear & accessories, leather, 
sustainability, consumers: 

 FOR US ABSOLUTELY NOT.


