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A Message to the stakeholders
With this document, we publish our first Sustainability Report. It is not a
concluded document, rather we want to take you with us on a journey, which
means we will release more advanced versions moving forward on a yearly
basis. This gives us the opportunity to be interactive with all our stakeholders
during the process, and also with you.
We are quite proud of the achievements we have already managed to make
and the once planned for the future. In our beliefs, environmental, social and
governmental topics are crucial for a company, but in reality for all people,
as it is our duty to protect our planet and follow the recommendations of the
Agenda 2030.

Our highlights 2021
In 2021 we created Alaska2030, our initiative for a better future. We have put a
lot of work and effort into it and met objectives that at the beginning seemed
far away, and that paid off the sacrifices and many hours we invested.
This year was the beginning of a new chapter for Alaska BSC, and we proudly
present the achieved goals and future objectives in this report. Sustainability
is a continuous path, and we are conscious about our responsibility to aim
for the best, also in the future. That would have never been possible without
our team and partners, which is why we want to thank every single one of
them - together we are Alaska2030!

Alaska2030 is a project that puts the SDGs in the centre of attention, integrating
them into the business strategy of the tannery. The Sustainable Development
Goals, defined by the United Nations, are internationally applicable and
should help us to prevent the climate and humanitarian crisis we are currently
heading towards. This is why we have committed to this global sustainability
movement. We need the change - not only on
paper but a measurable one with a holistic approach to environmental, social
and economic sustainability.
Undoubtedly as a tannery, we need to safeguard the environment and our
impact on it, yet similarly, it is our duty to engage and look after the people
who are part of our company and part of our success. The positive feedback
and motivation of our team, but also from our supply chain and clients shows
the importance of this project.
Enough said. Here now is where our journey starts and we invite you to be part
of it as our companion walking the walk with us. Because one thing is certain:
Sustainability can’t be achieved by individuals. It needs to be a movement, an
act of collaboration across all the industries, including every single stakeholder
and every single person.
Enjoy the read and welcome on board!
Yours sincerely,
Lorenzo Banti
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About Alaska BSC
Founded as a family company in 1968, Conceria Alaska BSC has always
been a leader in the tanning industry. The journey started with buffalo skins
and evolved throughout time more and more towards premium articles
made of calf hides. We have a strong focus on research and development
and constantly improve its performance and the qualitative standards of the
products. A strong competence along the value chain is part of our DNA and
so is our customer focus. Any decision regarding product development and
improvement is tightly interlinked with the requests and needs of our clients.
The initial part of our journey starts at the selection phase of the right wet
blue sources, ensuring the quality standards of our suppliers are in line
with our expectations. The next step of leather making is tanning the hide
and based on our long-time experience in the sector for several well-known
brands and our passion for such a unique material as leather.
During the Corona pandemic, we have started our newest project, „Alaska
2030“. We firmly believe in the need for change regarding sustainability.
Apart from being leaders and role models of our industry regarding quality,
we firmly believe in our commitments towards sustainability.
As a quite small, family-owned business in the heart of Tuscany, we are
working with a selected team of highly qualified people, which is crucial for
a smooth and harmonic work environment.
All these projects are part of Alaska2030 so feel free to scroll through this
report, learn more about our tannery and get in touch with us in case of any
open questions.

Wetblue

Tannage

Retanning

Finishing

Our value chain starts at the delivery of high-quality wetblue from our suppliers, goes through a process of
customized tanning and retanning and ends with a beautiful finished article based on the client’s requests.
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Sustainability means Alaska2030
Sustainability is our key word for the year 2021 and will surely accompany
us for the next decade. Every company and every individual should actively
work for towards the realization of the Agenda 2030. In order to meet the
objectives of the Paris Agreement, the GHG-emissions have to lower to
zero between 2045 and 2060. In the more recent “Green Deal“ of 2019 an
alignment of sustainability between the environment, the society and the
economy was introduced and is now part of the ESG reporting standards for
companies.
Alaska BSC has decided to be part of this commitment and started a
sustainability journey around the UN SDGs and the European Green Deal.
We are proud to communicate our commitments, objectives and ambitious
projects that, thanks to our partners and hard work of our team, we will
achieve within the next years. Sustainability is not a fixed target, it’s rather a
process that will evolve, change over time and motivate in the long run as it
can always be improved in one way or another.
The strategy of the company is easily described: We want to create a
long living and high quality product, using our experience and artisanship
combined with the newest technologies. Who wants to be part of todays
market, needs to offer products corresponding to the industries demand.
Our keywords are sustainability, esthetics and quality, using ethically sourced
materials. Alaska stands for craftsmanship rather than mass production,
and every article bought has a story.
Leather is not made to be standardized, it has its own structure, beauty and
uniqueness, and every piece will look different than the other. This is also
applicable to people, which is why our approach to social sustainability is
based on the individuality of our employees in the context of a collaborating
team.
Another highly important aspect of Alaska2030 is the environmental
sustainability.Tanneries are part of the producing industry which is by
default polluting theenvironment. We have to remember that unfortunately
every single article and good produced creates some sort of pollution and
has an impact. This does also apply to the leather industry, but we strongly
believe that innovation and stewardship of resources
8

combined with a natural material such as leather, can create a truly
sustainable product. Bovine, ovine and porcine hides arise as a residue in
the core production process of the meat industry and have no impact on
the number of animals raised. Taking this byproduct and transforming it in a
beautiful article rather than throwing it into landfill brings us closer towards
waste reduction and up-cycling and away from artificial, plastic based
materials.
Environmental, social and governance request transparency which is why
we created Alaska2030 and the following pages will give a quick overview
what sustainability means to us and how we want to make it part of our
company DNA.
The concept of being „green“, just because it’s a trend is very much outdated.
It needs a 360 degree shift towards sustainability in all its aspects and with
100% engagement of the company. Acting sustainably is not only our duty
towards people and planet, but also a basis for longterm financial profit and
growth. In 2021 Alaska has initiated this holistic sustainability strategy that
includes a risks and chances assessment and a strict transparency and
inclusion policy towards all stakeholders. Objectives and measures for the
upcoming years have been defined and transformed into a roadmap.
Not all 17 SDGs can be tackled in an equally relevant way, which is why
we created a materiality matrix of the company. We have prioritized our
aspirations regarding the Sustainable Development Goals and our efforts
around this common set of goals to focus our efforts.
During our materiality assessment we identified and evaluated potential
risks for the environment and society. Based on a context analysis and
collaborations with various industry experts we individuated crucial topics
for our journey. Step by step we already tackled and will be focusing in the
future on those topics, including all stakeholders into the dialogue. The
outcome of the assessment includes environmental, social and governance
related topics.
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SUSTAINABILITY

The materiality analysis of Alaska BSC in 2021.
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Economy value creation

MATERIALITY
ASSESSMENT

PRIORITY FOR COMPANY

PRIORITY FOR STAKEHOLDER

Human capital developpment / Biodiversity / Energy efficency/
Innovation / Transparency and traceability / Protection of water
resourc
Waste management

Supply chain managment / Local community supportf
Health and safety / Human rights

ECONOMY
ENVIRONMENT
PEOPLE
The three pillars of sustainability are interconnected
and rely o each other. This means a balanced approach
is the most effective and sensible way to work as a
company.
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Alaska2030 meets the SDGs
The fashion industry is one of the most influential industries in the world,
as it aims to empower people through self-expression and creativity. At the
same time, it must improve its massive environmental and social impact.
Part of this industry are the manufacturing companies, which means that
the importance of action needs to be tackled across the entire supply chain.
Only if all stakeholders collaborate and lower their impact, a change can
happen. Alaska BSC is determined to be part of this transformation, through
responsible actions and production. Integrating sustainability requires
walking the walk, so even though there is still some way to go and we are not
perfect, we have started and will continue our journey together with our
partners, progressing continuously.

SDG 3: Good health and wellbeing
We care about our team.
At Alaska, keeping people safe and healthy has always
been a priority, because they are the backbone of every
company. We comply with regional, Italian legislation which
includes one of the worlds highest standards regarding
health and safety at work. Constant training of our staff on
relevant topics is part of our commitments. The planned
workshops on relevant topics and especially mental health
did not happen as planned due to the current epidemic and
will be postponed to our commitments for 2022.

SDG 6: Clean water and sanitation
The biggest share of leather production takes place in
aqueous baths, which makes it a crucial resource for the
tanning industry. After its use in the washing and tanning
processes, the water contains organically matter, TDS and
residual chemicals, which means that it needs appropriate
treatment before being returned into the environment.
Alaska BSC is located in the tanning district of Santa Croce
sull’Arno in Tuscany with its more than 250 tanneries. Its
Collective Treatment Plant is highly efficient in recovery,
reuse and valorization of the water used by tanneries. The wastewater is treated
so that the clean water can be reintegrated into the water bodies. The remaining
sludges are up-cycled into products for construction and bitumen.
The chrome from the water is also not wasted but recovered in order to be used
again by the tanneries and reduce the waste to a minimum.did not happen as
planned due to the current epidemic and will be postponed to our commitments
for 2022.
The Sustainable Development Goals published by the United Nations on the most urgent objectives to tackle.
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Alaska2030 meets the SDGs
SDG 7: Affordable and clean energy
Our global use of energy is constantly increasing and a
shift towards a more sustainable source of electricity is
crucial. In 2040 electricity will have a major share of the
worlds energy consumption, which means we have to look
at alternatives to fossil fuels to generate green energy.
Clean energy is indispensable for a green business, which
is why it has been one of our first steps along this journey.
Energy efficiency and clean energy are indispensable for a
cut of carbon dioxide emissions and is the first step
towards a sustainable future. In the “14 last years, the
energy consumption of European tanneries has decreased by approximately 12%
through the implementation of energy-efficient solutions and green energy.
Already starting with 2021 we switched to a certified green energy supplier and
receive now 100% renewable energy. Instead of using fossil fuels, which are
damaging our planet and are, furthermore, a limited resource, Hera supplies us
with wind, solar, geothermal and other sustainable energy sources.

3. Listen and respect everybody! To ensure a harmonic and respectful environment
it is crucial to put yourself in someone else’s shoes, understanding where the other
person is coming from. This approach is independent of any hierarchical position
within the company.
4. Look out for the small things! If you encounter an obstacle or a problem try to
solve it piece after piece instead of despairing because of its size. One step after
the other you will manage to reach the goal.
5. Collaborate and build teams! Talking to a colleague and facing something
together helps not only to solve a situation but also to build trust and partnership
(SDG 17).
6. Communicate! In case of need, talk to someone. Ask that question. Communication
is key for a positive environment and if there is any doubt or question bothering
you, it is always better to talk to the right people about it.

SDG 9: Industry innovation and infrastructure
SDG 8: Decent work and economic growth
To ensure good working conditions, collaboration and
respect between employees are key. This is why we
focused on ISO9001 and created an action plan for our
employees with six suggestions for a better environment
in the company:
1. Be positive! Our way of acting and interacting with
colleagues has a strong impact on work and the working
environment.

Alaska is constantly seeking to improve its production
processes through the implementation of new
technologies. One of those is Litehide, a technology of “15
preservation that eliminates the use of salt in conservation
and reduces water, waste and CO2 in the transportation
and preservation of hides. A more detailed description
of the savings and the technology itself can be found
under section “Alaska2030 Projects“. Furthermore, we
collaborate with We ARE Srl, a finished leather sourcing
company that helped us create our own sustainable capsule collection that can be
found on their digital material library.

2. Don’t hurry! With care and attention, evaluating and analyzing a situation, it is
easier to reach an objective without risks or failure.
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Alaska2030 meets the SDGs
SDG 10: Reduced inequalities

SDG 13: Climate action

Alaska stands for a discrimination-free working ambience,
where respect is given to every single employee and every
opinion valued. Neither religion, race, gender or anyother
reason should justify discrimination.

Our goal as a company is holistic climate protection
based on the principle of avoiding unnecessary emissions,
reducing the existing and offset the unavoidable ones. The
objective for 2021 and 2022 is to improve our environmental
profile through several projects. Examples are stated in
this report (green energy, sustainable packaging etc.), but
we continuously lookout for further improvement. As a
manufacturing company we have to accept that we can’t
eliminate all emissions, yet we are trying our best to keep
our footprint as small as possible. We bear in mind that we
have to protect the planet not only for us but also for our
children.

SDG 17: Partnerships for the goals
Alaska2030 is a project based on collaboration. Together
with our suppliers, employees, salespeople and expert
companies, such as ID Factory, We Are Srl and AP Projects,
we thrive towards our set objectives. Nothing seems
impossible having the right people supporting you. Every
month we gain new partners and encounter ambitious and
promising companies who offer groundbreaking ideas
and support. That is why collaboration truly is substantial
for sustainability.
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Our Projects 2021
Renewable energy

Sustainable Leather Foundation
We can proudly announce to be founding partners of the Sustainable Leather
Foundation, a global initiative that focuses on an improvement of the leather
industry. Our goal is the achievement of a holistic improvement of the current
situation, including all stakeholders.

Our focus for a more sustainable production pointed to topics like climate
change and reduction of emissions. We have to face the obstacles in the next
decades in a fast and effective manner, not waiting for perfect solutions, but
rather doing as much as we can the fastest way possible.
In order to meet our CO2 objectives, we needed to take actions that would
have a big impact. The purchase of renewable energy was the first step we
did towards a lower CO2 impact of our facility and it is one of the most
effective ones.
Together with HERA we found the perfect solution for us, sourcing 100%
renewable energy. Instead of using fossil fuels, which are obviously
damaging our planet and are furthermore a limited resource, Hera supplies
us with wind, solar, geothermal and other sustainable energy sources.
This might seem an easy step, but unfortunately, it is not yet popular enough
as only a small percentage of people has yet done the shift. This is why we
want to promote it and tell you how fast and easy it was. Everybody can and
should do it.
We currently have so many different technologies producing clean energy,
yet the investments in research and development are scarce. Making green
energy scaleable is still a long process to go. Looking at the numbers users of
renewable or clean energy are not increasing fast enough to meet the goals
of the Paris Agreement 2015. Notwithstanding it’s such an effective method
to lower the environmental impact of a private household or a company.
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The Sustainable Leather Foundation provides a certification programme,
education and training, best practice models and a cohesive collaboration
mentality focused on global action.
At the heart of the foundation is the SLF Transparency DashboardTM and
integrated web platform, linked to a certification standard that assesses new,
or records existing, conformance and performance of leather manufacturers
and associated facilities, against the three pillars of sustainability. Those
pillars are, as already mentioned beforehand: Environmental, Social and
Governance.
SLF provides a consumer accessible window to sustainability performance,
alongside fully transparent, detailed, data for the value chain partners. The
Foundation can independently foster better collaboration, better solutions
and better outcomes for people, planet and profit. SLF aims to arm retailers,
brands and other value chain customers with tools to strengthen their
own sustainability storytelling, whilst collaborating throughout the leather
industry to streamline certification standards.

Partner
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Our Projects 2021
Treedom

Packaging

Alaska BSC wanted to reduce its environmental footprint as fast as possible
and chose a project which would not only offset the CO2 emissions of the
tannery, but at the same time also support social projects. The perfect
solution for us was Treedom.
Treedom is the first platform in the world that allows to plant a tree from a
distance and follow the story of the project online.
Since its foundation in 2010 in Florence, more than 1.000.000 trees have
been planted in Africa, South America and Italy. All trees are planted directly
by local farmers and bring environmental, social and financial benefits to
their communities. Thanks to its business model, in 2014 Treedom became
part of the Certified B Corporations, a network of companies that stand out
for high environmental and social performance.

For us, the Carbon Footprint of a company represents an important building
block of future climate protection strategy development. Identifying and
leveraging the highest polluters is a first step before taking action and
further targets. Whenever we make operational decisions, we bear our CO2
footprint in mind and, wherever feasible, reduce it as much as possible, and
packaging is essential to achieving this goal.
The biggest polluter in the packing world is single-use plastic. In the EU
alone, a yearly amount of 25 million tons of plastic waste is produced, and
less than 30 per cent are actually collected for recycling. The rest of it ends
up in landfills or gets incinerated. At the same time, we need packaging for
our produced goods, and so it is clear that a solution needs to be found.
At Alaska we decided to change our packaging drastically, eliminating almost
all of our plastic and switching to paper boxes and paper scotch instead of
nylon. Plastic should and is quite easily replaceable with more sustainable
alternatives, and together with our partners, we found the perfect solution
for us. Switching to paper-based packaging offers numerous environmental
benefits. It is a renewable resource with a higher recycling rate than other
packaging materials. The paper industry accounts for not even 1% of the
GHGs of the European Union, whilst 72% of the European paper is being
recycled. The plastic packaging used before accounted for 33.483 KG of CO2
(6KG CO2 per KG of plastic), whilst the new ones are made from recycled
paper and are fully biodegradable.

Every tree on Treedom is geo-localized and
photographed and has its online page, it can
be kept or virtually gifted to others. Thanks
to these features, Treedom’s tree engages
people and at the same time it represents a
great communication and marketing tool for
companies.

The paper used for our new packaging is made from responsibly managed
forests where biodiversity is protected.

An example for our commitment was Lineapelle
fair in September 2021, where we gifted EVERY
person coming to our stand a tree. The personal
link to receive the tree was printed on recycled
paper, which was made with flower seeds. The
paper was therefore 100% biodegradable and
would sprout flowers if planted into a pot.
More information on: https://www.treedom.net/en/
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Image of a gift card from Alaska BSC
to the visitors of Lineapelle 09/21.
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Alaska saves the bears
The history of Conceria Alaska goes back to 1969 when our logo was
created. Since then, it hasn’t changed, and the bears are still safeguarding
it. Now it is time to give something back to them, which is why we started a
project together with the WWF to protect the bears.
For each sample ordered we will make a symbolic adoption of a bear through
the WWF conservation project of polar bears. Polar bears populate the
annual arctic sea ice in northern Canada, Greenland, Norway and Russia and
subpopulations are also living in Alaska. Due to our current climate crisis,
they are losing their natural habitat. The ice is melting earlier and doesn’t
build up as much as it used to and as a result, polar bears have less time to
hunt, which makes them face a grave challenge in their survival.
Giving back and helping to protect wildlife is our commitment.
During the Lineapelle fair in September 2021, we started our project to gift
an adoption certificate of a polar bear to every customer doing a sampling
of our sustainable article collection. Our objective was to share success
with our totem.
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Alaska becomes Società Benefit
What does it mean to make a difference
when you are a company is looking for
financial profit? Is it possible to go beyond
marketing sustainability and really have
an impact and at the same time look at
financial goals as well?
Having kids you all of a sudden start thinking
about the future. Not only your own, not only
the next 30 years but also theirs. Suddenly
it matters what happens to the world even
when you won’t be part of it anymore. You
want to leave your kids a better world and
do everything in your power to not let them
down. We at Alaska started our journey not
knowing what to expect and invited experts of their field to show us ways
to become more sustainable as a company. Sometimes, we struggled to
understand why certain things needed to be done. Seeing the final outcome
made us realise that we were on the right track. One step after the other, we
get closer to our goals and see that the small changes we make, are part of
a bigger picture: becoming a benefit company.
But what does that exactly mean? With all the efforts we put in to become
more sustainable in every aspect of its meaning, we were starting to have a
positive impact on the people and the environment. That doesn’t mean that
we had to decrease our profit and purely focus on the environment and the
people, but we learned that sustainability means a balance between ecology,
society and economy. We promote non-profit initiatives that safe nature and
biodiversity and integrate these efforts in our DNA by reducing our impact
and our use of resources. Using renewable energy, reducing the packaging
and eliminating single-use plastics in packaging were big steps towards our
objectives. As founding members of the Sustainable Leather Foundation we
know about our duty to be role models and leaders and becoming a Società
Benefit is part of our mission called Alaska 2030.
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Società Benefit
Alaska becomes Società Benefit
For those who might not know: The first benefit corporation movement
actually started in 2015 in Italy, when the Italian Parliament integrated
a statutory form of the American benefit corporation model and called it
Società Benefit.
Firms that want to become a Società Benefit have to have purposes that
go beyond maximizing the wealth of shareholders, which means they need
to pursue profit with a general a specific public benefit. Therefore Alaska is
striving for a positive social and ecological impact, which can be read up in
our Alaska2030 sustainability report.
The three pillars of a Società Benefit are a clearly stated public benefit,
responsible operations and a sustainable and transparent approach towards
people and the planet. These objectives need to be integrated into the
company DNA and be present in every day’s actions and decisions.
Sounds like a lot of work, right? That’s true, and we are still not yet there. We
are transparent and communicate openly our progress, which also means
we show our flaws and vulnerabilities. But this is part of the process and
nobody is perfect. Sustainability is not a goal, but a road we have to choose
every day and there is always something we can do better. As a Società
Benefit, we have finally reached a goal in which we put a lot of hard work,
time and efforts, and we are very proud to be able to announce that we did it!
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Research and Development
Litehide
Title

Litehide

Duration

Starting September 2021

Classification

A. Research and Development
B. Environmental Transition
C. Technological Innovation

1) Description:
Litehide is a technology to preserve untanned hides, without damaging the
fibre structure, giving us the possibility to transport unsalted, dehydrated
hides. They can be rehydrated to same quality hides and worked with any
tanning requested.
Objective is to realise a more sustainable leather production reducing and/
or eliminating significant pollutants.
The current market situation is asking for a more sustainable leather
production, which is in line with Alaska’s focus on environmental stewardship.
Currently this technology is in phase of testing and will be concluded with an
LCA comparison to current production standards. If the outcome is positive
and quantifiably better than the status quo, the tannery will take further steps
in the implementation process. It is necessary to consider all factors within
the process to be able to understand the true benefit of a transition towards
the use of Litehide. This includes the use of chemicals, the TDS levels and
energy consumption as well as the savings in transportation.
2) Phases executed in 2021
a. First trial with American hides for quality control
b. Involvement of brands to identify the customer needs and performance
c. Prototypes for two customers
d. Project development phase one on further trials regarding performance,
quality and cost
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The Ethical Code
Internal
All stakeholders and shareholders of the company must work in compliance
with laws and regulations of the countries Alaska BSC operates in.
Respect, discretion and correctness towards people, resources and the
environment are core values of the company and should be respected at
any time.
The Management of the company works according to the same values, always
ensuring good faith, correctness and integrity in the team. They regularly
assess the satisfaction of the employees, are open for suggestions and give
feedback to the employees on the company’s business and performance of
the employees. The Management informs about requirements of the Ethical
Code and requests compliance from all parties.
The Management always ensures respect towards physical, cultural and
moral integrity of the employees and prevents discrimination of all forms.
The selection and evaluation of employees is carried out on the basis of
objective criteria such as professional skills and compliance to the business
needs. Provided legislations and national collective labor agreements are
respected at any time. Employees have clearly defined tasks in consideration
of their skills and abilities. The company has an available documentation
on rules regarding internal procedures, leaves, holidays, health and safety
and company ethics. No party is allowed to use the name Alaska BSC
for personal purposes. The company offers its employees trainings and
courses for professional and personal growth and communicates openly
the related policies. Alaska BSC respects personal information and works
in compliance with the D.lgs 196/2003 regarding the protection of personal
data. The prevention of improper or illegal use of data is a priority for the
company. This means only necessary data or informations for the purpose
of the business can be used and are unaccessible for unauthorized parties.
Every action, operation or transaction is carried out regarding the criteria of
correctness, transparency and completeness and criteria indicated by the
law. Only authorized parties are involved in these processes and keep all the
supporting documentation available and are controlled on a regularly basis
by an internal control system.
28

External
Alaska BSC always maintains a loyal and correct relationship towards
external parties, not tolerating corruption, collusive conduct or favoritism. It
is forbidden for employees or collaborators to give/offer and accept/receive
immoral gifts, benefits and/or other utility, personal or otherwise connected
to the company’s activity. Normal courtesy relations or commercial practices
are not included.
Suppliers and external parties are always chosen based on qualifications and
references. Alaska BSC underlines the importance of longterm collaboration
with established companies. The satisfaction of the customer must always
be of highest priority to the company and includes a transparent and honest
exchange of information on services and products, enabling the client to
make informed choices.
The company guarantees adequate quality standards of the services and
products and monitor these standards on a regular basis.Relations with
the public administration must be clear, transparent and correct, and shall
not transfer any ambiguous or misleading messages. Those relations
are exclusively those needed to obtain necessary authorizations for the
company’s activity and shall not include any improper offerings of money
or other benefits. Furthermore, the company shall not make contributions of
any kind or allocate funds to support public entities belonging to the public
administration, excerpt those permitted by law and only if regularly approved
and transparently documented.
Any necessary information and/or documentation regarding the company
shall be made available to authorized entities and are in compliance with the
laws, regulations and practices of professional conduct in force.
The disclosure of confidential information or false/biased information
concerning Alaska BSC is prohibited. The communication of information
about the company with public information bodies is reserved for the
functions in charge.

29

The Ethical Code

Certifications and calls for action

Violations of the Ethical Code
Compliance with the Ethical Code is of utmost importance and is considered
an essential part of the contractual obligations of employees, consultants
or collaborators. Any violation of the Code of Ethics constitutes a breach of
the obligations of the working/employment relationship in accordance with
applicable local legislations.
Whoever might violate the Ethical Code have to report or be reported to the
Supervisory Body of Alaska and, if necessary, legal proceedings will be
initiated and may entail compensation for damages deriving from the same.

Ethical Marketing
Aligned with our sustainability commitments, we are also adapting our
Marketing strategy. As ethical marketers we commit to absolute honesty and
transparency in our Marketing. This is valid for our own campaigns as well
as for customer and partner driven projects. We are clearly communication
our products and services without exaggerating or misleading our key
audiences and are honest about our environmental and social impact of our
work. ALASKA is aware of the importance of cultural sensitive campaigns
and will fully comply to the standards of ethical Marketing. This also includes
constant monitoring of the state of the ethical Marketing practices and
adapting accordingly.
We commit to only do permission based emailing according to the GDPR
compliance standard.
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Certifications and calls for action
Leath3R and ELIIT

Risks and Chances Analysis Alaska BSC

Alaska BSC is one of the selected companies that got the ELIIT badge for
disruptive and innovative technological capabilities.
We are very proud and honored and are celebrating this milestone with the
entire team. The European light industries innovation and technology (ELIIT)
project aims to bolster SMEs’ competitiveness in the textile, clothing, leather
and footwear industries (TCLF).
It seeks to support textile, clothing, leather and footwear (TCLF) SMEs
in enhancing their competitiveness while helping them integrate new
technologies in innovative or high added-value products, processes or
services.
Since the launch of ELIIT project in November 2019, they have selected 25
partnerships between SMEs and providers or owners of novel technologies
that will aid the transfer of innovation and technology as well as the market
uptake of innovative solutions and are supporting the selected partnerships
with a coaching programme, networking activities to improve productivity,
value chain integration and resource efficiency, as well as a financial booster
connected to innovation. Alaska BSC started a partnership with Leath3R a
sustainable leather program, and the finished leather sourcing company
We Are S.R.L. Italy. We Are Srl was founded in 2008 and is specialized in
sustainable leather for footwear and leather goods sector. Together with
a certified supply chain, they are constantly looking for new solutions to
meet consumer needs and satisfy the continuous request for innovations.
Quality, sustainability, transparency and traceability of the materials are key
concepts of We Are Srl and part os the innovative program called Leath3R,
which is deducted from “Reduce, Reuse, Recycle“. The goal of this project is
to offer various implementations and methodologies which help the various
players within the supply chain to lowering their impact on the environment
with specific and measurable objectives.
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Contacts and Information
Simone Vezzosi - Sales Manager Alaska Bsc
T: +39 0571 499 135 M: +39 345 0326359
simone@conceriaalaska.it

ALASKA BSC Srl
Via dei Conciatori 37, 56024 Ponte a Egola San Miniato (Pisa) Italy
01130200502 Tax Number Codice SDI WY7PJ6K R.E.A. Pisa n.102474
Registro Impese di Pisa n. 011302000502
Cap. Soc. €1.600.000
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The sustainability report will be published on the website and is available and accessible for for all parties
interested. This report is for marketing and communication purposes only. Print and typesetting errors reserved.
Errors and omissions excepted.

